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� Established in 1978 by Jean-Michel Billaut  within
Compagnie Bancaire
� New Technology (NT) watch
� Identification of NT useful to Compagnie Bancaire’s lines of business

� In the early 1990s, the advent of the internet allowed
l’Atelier to open up to the outside world
� In the vanguard of NT progress
� Missionary zeal
� Emphasis on the community

For 25 years, at the forefront
of innovation
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� The bursting of the internet bubble (1st half of 2000),
and a strong conviction: the internet is in its infancy!

� The change in market demand: from buzz to the need to
understand.

� Providing different ranges of products and services:
� for the organisers of events
� for consultants and consultancies

� A strong focus on NT watch, analysis, disseminating
and sharing information.

A passion: acquiring new knowledge
and sharing it
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� A dozen general interest studies a year.

� Dedicated studies conducted on request.

� Download our latest study:
� “Au nouveau « Bonheur des Dames »”: an analysis of the take-off

of e-commerce in 2002 (available on l’Atelier’s website: www.atelier.fr).
� The next study: “e-marketing”. Available from the end of March.

Studies conducted by l’Atelier
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l’Atelier Club

�  The l’Atelier club is a think-tank and a forum for
discussions on the future of the internet.

�  An approach based on multi-sector and multi-disciplinary
expertise.

�  The content of our work is original; it is disseminated via
our various publications and through other media.

�  Five annual conferences, and a special meeting for
reporting on our work.
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� Building bridges between markets
and players

� A network of contacts

� A highly reputed forum for
exchanges

� A pool of experience and expertise.

The benefits of l’Atelier events
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Workshops

Over a period of 15 years, more than 10,000
innovative companies have participated
in l’Atelier workshops.

The aims of the workshops

-   To introduce new entrants.
-   To present new solutions (live demos etc.).

The format

-   Meetings last 1 hour and 30 minutes
-   Workshops announced by l’Atelier
-   Free of charge for l’Atelier participants
    (registration: go to www.atelier.fr)
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Conferences

For two years, l’Atelier has formed partnerships
with key players.

The aims of the conferences

-   To take stock of the market state of the art
-   To provide answers to sets of problems

Format

-   Length of conferences: one whole morning
-   Invitations sent by l’Atelier
-   Free for l’Atelier participants (by invitation)
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The next conference

From IT/IS cost-cutting to IT/IS cost optimisation

With IBM, Cisco Systems etc.

Thursday 3 APRIL – from 08.45 hrs to 12.30 hrs
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 The website: www.atelier.fr

�  Website revamped in
2002

� Traffic level: 12,000
pages seen per day. Around
90,000 one-off visitors per
month.

l’Atelier’s media
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l’Atelier letter

�  First published in 1997

� 16,000 subscribers, and
increasing
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L’Atelier on the radio

� «  L’atelier numérique » : a weekly broadcast

 on                                (96.4 MH in Paris).

� On Sundays, from 10 am to 12 noon.  Broadcast again
from 5 pm to 7 pm.
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