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What Crisis?
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Source eMarketer

The development
of the Internet
has not slowed

Worldwide residential broadband subsribers
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Broadband is one
of the drivers of
this development



What exactly iIs
Broadband?

“There is no universal
definition of broadband. Its
main features are a
broadband (in principle, more
than 2 Mbits/second) and
always-on connectivity.”

- e-Europe 2005

(2 Mbits/s ???)
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Ea}i—ditions & Concerns

Chickerpox [Varicella]
HOME CARE
1. Hehing and cool bathe
The best treatment for skin discomfort and #ching i & cool bath every 3 to 4 hours for the first few days. Add 2 ounce
tablespoons) of baking soda pertub of water, Baths don't spread the chickenpesc Calaming lotion can ba placad on
=pots after the bath. If the fching becomes sewere or interieres with sleep, give your child a nenprescription antibistam
caled Benadryl




“Each local community
must have broadband
access by 2007”

What’s the - J. Chirac
position In
France? “Our goal: 10 million

broadband internet
subscribers within 5
years” - F. Mer

% broadband homes (June, 2002)
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Broadband — What For?




+ 949% increase in pageviews

735 pages

What difference
does broadband
INternet make?

I

+ 59% increase in sessions per month

- Total population of Web surfers

19 sessions
- Broadband Internet
+ 82% increase in time spent on the Web 30 sessions
9 hours
16 hours + 74% increase in domains visited
Source :
Nielsen NetRatings France, Oct 02




Communication
uber alles!

Electronic mail
Instant messaging
Tele/videophony
Webcam
Communities
File exchange
Networked games




Create and
produce

3.5m personal pages!

Communities, forums

Digital photography
and video




Across-the-board
INntensification

of internet usage




Communication,
community,
proximity

Local and residential
Intranets

Communities
Public services and
utilities
The reality of
communication is local

Reminder: the internet
was originally a
federation of
local networks

Move away from a
hierarchical vision
of networks



All human
activity iIs
Impacted



E-commerce’s place




The key
to the digital
economy
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New possibilities for
online content and
services...

... provided business
models can be attractive
to consumers as well as

corporations



B2C e-commerce:
still an emerging
market

Online purchases by households in France (€m)
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But online sales are not
the only measure
of e-commerce

Information, decision-
making, customer
relationship and
service...



60%

54%

B Buy online B Sell online

B2B e-commerce:
much larger
sales volumes .

Uus CA GB DE FR AU SE IT JP

Source : DTI International Benchmarking, 2001

The functions that benefit from corporate "internet solutions”

B Germany, France, UK

Supply chain
management

Sales force

O United
management States

Purchasing
Finance and
accounting

Human
Resources

E-commerce

e-Marketing,
promotion

Customer Service
and assistance

0% 20% 40% 60% 80%
(Source: The Net Impact Study, 2002)




Broadband and
e-commerce

cose-up [24]
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Q2/2002: 42% of
broadband users purchased
online, compared with 31%
of narrowband users(lpsos)

Not (yet?) a major change
for e-commerce



What’s in store for tomorrow?




A “networked
environment”

Broadband internet
IS the key infrastructure
of the digital economy and
the information society



Fixed-mobile
communications:
towards continuity

Re-synchronising and
recreating personal/
relational/corporate

networks

Continuous
communication
(“connected mode”)




Accepting our
Ignorance

None of the main uses
of the internet was
foreseen by established
iIndustry players

A strong argument
in favour of
“neutral” and open
networks



Fighting
territorial
discontinuity
(the
geographical
digital divide)

© Ortel 2002 — ldate / Tactis

A new sphere of activity Act on infrastructures
for local authorities and services
The key role Free initiative
of public demand Facilitate the emergence
New public-private of alternative

partnerships technologies
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